Winning Customer Loyalty

The Bank has closely aligned its Transformation Agenda to

the UN Sustainable Development Goals. SDB Bank is in a unique
position to influence the outcome of those goals since their main
clientele are those for whom these goals have specifically been set.
Recognising this synergy has been an important step for the Bank to
establish their brand of product.

A diagram showing the contribution SDB Bank is making to achieving
the Sustainability Development Goals is shown on page 49. Given
the connection between the Bank’s strategic direction and the
resultant benefits to the community SDB Bank serves, the outcome is
not only the fulfilment of the SDGs but also the growing allegiance of
its customers to the Bank.

SDB Bank has adopted modern developmental tools and penetrated the
rural market by introducing technological advancements and educating
the communities in their use. The benefits therefore have been two-fold
with the population experiencing exposure to technology and their
practical application and the Bank being able to streamline its operations
to provide an efficient and effective level of service and engender
customer loyalty to the institution and its business.

This is in perfect alignment with the Mission of the Bank which states
that they “strive to become the most responsible financial institution”
by providing high quality and innovative financial products and
services to its Customers and operating in a culture of learning and
continuous value creation.

The practice of “foster and maintaining the highest ethical standards at
all levels of the Bank and its stakeholders.” has been the glue that has
held the operations together and presented the Bank in a favourable
light to all who choose to deal with it.

New products have been launched by the Co-operative Development
Division in 2018:

1. Co-operative Top Saver Savings Account, designed to encourage
deposits in the co-operative sector.

SDB Samoopa Saviya Loan scheme, a loan scheme for co-operative
societies and other registered societies. The features of this product
relate to -

a. societies for society usage:
b. societies to be on lent to members;

¢. society/Co-operative Development staff members.
The purpose for which these products have been designed to favour

lending to business-oriented activities, with a small portion catering to
fulfilling personal needs.

The array of products that have been made available to the Bank’s
customers, serve their needs and continue to contribute to SDB Bank'’s
engagement with the public.

Refer online HTML version for more details.
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Lakdaru

(Children’s savings account)

S
Children’s Savings Account

Upahara

(Savings and Loan scheme
for senior citizens)
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71X Financial Plan for Senior Citizens

Samupa Saviya

(Financial solution for
Co-operative Segment)

Uththamavi

(Women’s savings and
loan scheme)
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Be bold... Be victorious.

Top Saver

(Savings account with
highest interest rate)

SDB

Creation of wealth Type of wealth

Development of saving and thrift habit from
the beginning

Saving of money for future opportunities
1% higher interest rate parallel to normal savings

Special insurance coverage (inclusive of
Government hospitalisation coverage as well)

Financial and
economic wealth

Scholarship seminars for children

Seminar for parents on child philosophy
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W Social wealth
Up to 2.5% additional interest rate on savings
Financial and

0.25% extra interest on fixed deposits
Three day hassle free loan service

economic wealth

Experience and know-how sharing

Ability to develop as an entrepreneur

Time wealth

Rejoining the senior citizens to active workforce of—]

the country
Entrepreneurship workshops and training

wealth
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Physical wealth
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Social wealth

Extra 0.25% interest for FD

Offer the coverage for entire Co-operative
segments (Society, society members and staff
members of the society)

Financial wealth

Social wealth

Capacity building training facilities l
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Knowledge

wealth

1% additional interest for savings
Hospitalisation insurance coverage

Financial wealth

Trainings to knowledge building on
financial literacy

Loan scheme for women entrepreneurs

Investment plan with Uththamavi - Ayojana

economic wealth

investment plan
Entrepreneurship development workshops for

women empowerment
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Social wealth

B

Up to 10% maximum interest rate
for savings

Develop the thrift habit among

Financial wealth

@

youth segment
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